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Abstract

The objectives of this research were 1)to study usage, ease of accessible,
service, service process and security expectation of commercial bank’s mobile banking
2) to study users’ acceptance in commercial bank’s mobile banking in Bangkok and its
vicinity. The primary data was collected by online questionnaires. Non-probability and
purposive sampling were adopted to select 400 samples of commercial bank’s mobile
banking user in Bangkok and its Vicinity. The result has shown that there was a positive
relationship between all five factors toward users’acceptance in commercial bank’s
mobile banking. The analysis of variance in multiple regression model found that the
coefficient of all five independent variables which were security expectation and service
processes expectation were influenced on the acceptance of the mobile banking users

of Thai commercial banks respectively. These have shown in the following equation:
Y=-109+ .156X1+.112X2+ .067X3+ .340X4+.345X5

The result of this research would be applicable for Thai commercial banks in
order to understand user behavior and mobile banking’s user acceptance. Moreover,
these would also beneficial to the Thai commercial banks to set up marketing plans
and strategies in order to seek for the opportunities and competitive advantages in Thai

commercial banking industry.

Keywords: Mobile banking, User Acceptance, User expectations, Thai commercial bank
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ASANYIMENITATWINANEUUSEANoanEUNUS (Pearson correlation coefficient, r) S¥1Ina8
wUsBaseiiagg wudAanduiug () senineadiwdsiinnsening .297-.615 ainn .75 febainly

1tgymCollinearityliaz Multicollinearity (Belsley et. al., 1980; Goldberger, 1991)

AN5199 4 NFIASIEINANEUUSEANSandunusvaIswlslglun1sAnen Correlations

AN ANUAIANIA A3
ANARTIAU [AUAIAN T [Anu ANAWIIAU
ANnuAnda [n1sendele [anunns ATEUINNNG AU
Tunsldau [4e Tausns  |lwusnns Uaaasy
AMUAIANII  Pearson " " - "
. 1 516 418 .568 522
ASLIU Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 400 400 400 400 400
AMUAIANIINIY  Pearson " - - "
o 516 1 297 524 468
Asndeladne  Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 400 400 400 400 400
AMUAIANIINIY  Pearson " o " -
o - 418 297 1 443 332
ASIAUSNNS Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 400 400 400 400 400
AMUAIANIIPIY  Pearson " " - -
568 524 443 1 615
NFLUIUNNT Correlation
liusnns Sig. (2-tailed) .000 .000 .000 .000
N 400 400 400 400 400
AMUAIANIIPIY  Pearson o " ” -
. 522 468 332 .615 1
AMUUannny Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 400 400 400 400 400

**_Correlation is significant at the 0.01 level (2-tailed).
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M58 5 eSUedsranuuUsUTIuMelukuuiassannesdmmBslilunvaasusi
Tudfeyvesduuszans (Coefficients’ Significance) N534AS1Z9 One-way ANOVA o3uiedi
nsEeusUBnENavesIuUTBasEiifidesuusauesaitddyniadn Tnswuusiaesaunse
wensalfuUsdaseii 5 fauds Taun Anuaandednunisldeu (x1) anumandadiuns
[189lAdI8(X2) ANAIRTIAIUAITIAUTANT (X3) ANNAIAKIIATUNTZUIUNITIAUSAIT
Xdwazauaianiiduainuvasads (x5) ifdnsnadeduusay tiwn n1seeusures
fauinsTuvsuusifasuasndedléfosas 70 (R = 7000 F filfddyvnaadi (F =
473.060: P< 0.05) M3AA F TAnge vuneawdt dudsdaszannsaeduiedudsny Taun
msseusuraalliuinmsluuisuusiissunmsmndyding |§duog19 duenStandard Error of
the Estimate = .34675 fiaen wandiifuiiuuusiasslunisneinsaifianuianaindes

(Cohen, 1988)

M131991 5 N1FIATIEVIANULUTUTIU (ANOVA) Y8uUUiNaeInnnaeideny

Model B Std.Error Beta t Sig.
(Constant) -.109 154 -.709 479
ANAIANIIATUNITLTITU(XT) 156 039 148 4.015 .000
AMNAIANIIATUNISITDNLA 112 038 101 2.934 .004
8(X2)
AUAIAWIIAIUNITIAUIANT 067 026 .083 2.616 .009
(X3)
ANAIANTIAIUNTZUIUNT 340 040 337 8.472 .000
Tusns(x9)
AUAIANIIATUANUADAAY 345 035 367 9.989 .000
(X5)

a. MuUInIL: msaau%’wawﬁ%’u’%mﬂmmaLLmﬁﬁqau’]miW’]aﬁ%ﬁlm

b. p<0.05: R® = .700: Adjusted R” = .696: Std.Error of the Estimate = .34675

c. F=473.060

N153LA3121AIIULUTUTIU (ANOVA) suaaLLUU@i’waammaaL%qu%uﬂumia%mam
FuUsyavsvessnuusdaseet 5 fauus Wiur anumandesdnunsldom (X1) anumaniadiy

A15:0189bA98(X2) AUANRNTIAIUNITIAUSAS (X3) AIUAIANTIAIUNTEUIUNITHAUSNNS
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Xduazamuainnisniuaulaoniy (X5)lagldi5ns Stepwise Tun1snaaaudnsnavassii
wUsdasens 5 Mudsnidnsnaseniseensuvedldusnisiuviswuanfssuimsmaisedingly

namnaIUATLazUINMYa A1 p-Values %138 Sig.of t 1ATRENIY .05 WAAIANNITHUUIIADS

[
Y A

A0y bAnall
Y=-109+.156X1+.112X2+.06 TX3+.340X4+.345X5

dlefinnsnnand Beta  uduAiduuszAnduinsgiu (Standardized  Coefficients)

wanaliiuindulsanuaianiesiuainulasnds (X5)(.367) ddnSnanon1sueusuves

fuinsTuvsuusissuasmdedlnenfigadaoaadd t (9.989) uagdn P = .000

5898931 LALA AIUAIAWIIAIUATEUIUNSIAUSNNS(XE)(337)MeAadR t (8.472) LavAn P =
Aaa a ]

000 wagsulsnilBnsnasionseensuvesgliuinsluuisuuiinesuiasndivdlne deeign

TokA AMUAINNTIAIUAITIAUSANS (X3)(.083)A3Adna t (2.616) wazA P = .009

aAusunaLaTaTUNANITIRY

Fa?l Davis  (1989) ldeduremginssuniseeniumaluladiva q vesflduinseu
walulad dremaua 2 Usznisie maluladiudesiligldsuitnnudedonisldou uas
waluladifudesinlildsuifaslonivomnisldinaluladdude avdmaliiAniauaiuay
ihlugwainssunisseniunisliineluladiiu q delu anmsdudunislimsnsTuuewuaiiag
Tuvssmaiiuuaud® a.m.1992 Husduun lswusiisdeoidumeluladlfmeldsuanuio
wazdiiaNITanNsanUALDIALABINNTUAANAAMTIYBINAIELIANT JUARNTLLA
nsdndugsiasuiarsadelnidldinsdaldléuinisluuiswusdislulanuasgiisiuan
flduinmsiaduognaiminsglng

(3 a 6

NNANISANYY NTEaNTUYesdlduInNIsluutskuenfssuiAsniasdinely

nyammEuAskarUINNa yilnladedunuin anuatanivnuaulasnde dnsnasenis
pousuvesflivinisluvisnusdissuiasndusineuiniian aoandesiuanuiteves
Makonggoro(2014) fidnwdes Factors Influencing Customers Adoption of Mobile Banking
Services in Tanzania wui anudasasfouaznindrdsldielunsldnuluuesuussisiody

o v [

Yadedrfyardunsn 9 vesnisseusunisitluuisnusnng uenandtdadeaiunszuiunis
Tiusnsiinnulaendeganasnisiissuunisudadou Wuleduddgludidiudu 9 vemginssy
n1sgeusun1slduINITUesgnAT (Mallat etal,2004; Dasgupta etal,2011; Kishore &Sequeira,

2016)
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a

druamunnrismunszuunsliuing Wulladefiisvinasesasnlunisseniuves
iﬂ%’u%mﬂumaLLmﬁﬁuaﬁmmiwm‘iﬂdsTlm Fanszurumsuinsduduneulagiiuainaany
FosmInsuinisuaggliuinmaneismfuiuinsfiansaneuauesafeInIsiinanves
puadlild Tnemsfufduiussugliuinaieliinnmsnouauesanudosnisiu nadwsues
Aszuaunsliuinsdeneliminaiufianelendely inanmsiUieudisuiuannuaiandsly
AouldsuU3ns (Cruz et al, 2010) Fsaenndasiunanisinwives Mallat  etal,2004;
Dasguptaetal, 2011; Kishore &Sequeira, 2016; Verissimo, 2016 fnuinmnuaaniaann

= a

nszurunshiusnsivilignAtaiunsalduinislameninusinga dusednsam awnsald
U3N1skavn? vnwian deniudedield danumsiiaianewazlifivediniiagiuieninuasain
= Yy A v Y a | A v @ o
uwazneuausinuianelavesgnalalienaanisiduinis wu ssuumaluladnldlinnuivady
nszuIunslivinisiinnudasndegs samsaviule Sszuunisudafioudmsunadnsveanis
a [ v
N9 1Wuau
Tugmuladeanumanisnunmslddutadeniidvinasdeniseensuresildusnsiuueg
e‘Qy a | a Y ¥ [ = [ . PN ! 1
wusiissumsmasdneuieiuaenndasiunguianuaianisues Oliver (1996)7iNa13in
= Y o Yee e A A ¢ = = a a o
ilagnAiauidniianelaviseliauguluaniunisalnsieuiisuysgansamainnisidau
gandunnsgiuiinuabiasmihnasiludniseensunisldeundndneivs susnisaenan &
aeandesiuTIeIunIsAnuluienun1nnieweegnA1i1uuInIstuuIEkUIAfaves

Venkatesh et al (2003); Makonggoro (2014) WaAITANHINUIIAIIUAIARITIATUAINY

ee

avanauIsanNnITgIn s Ruluuliususiiseuaondy mnududede ua
msviliuenndinduiiualivegianoazasnndosiuanunanisiunislivesgniniifisons
gaufunslinisseusureslduinmsluunsuusifssumendsd
Fruarumavisiunsdndsldeddvinadensseniuvesdlduinsluionusiie
sumsmdvdine lnsanuidnuazanudlavesildmaluladindeindudsidddldenn
yquifiugiusudsanineiifinulng Rogers (1995) ldvnsfnwnsidndamaluladuosfld
sfeuinngsueing q nuhseiuveminnssmamealuladgniuiinduisesfionndenisiam
dlauagnisldsamfenisdidautansanndidu wininmaluladdanaaldeanuuuliiingg
ddsldieAilenafimeluladduasUsravanudnfamenisnainuazlugrainnssy 49
Venkatesh etal (2003) Chitungo&Munongo (2013); Makonggoro (2014) ; Shaikh&Karjaluoto
(2015)#vhmsAnwidesnissenunislduinisluuisnusiie Tnsnamsfnwmuimnluuie

wusinsaunsaeenwuuliantsaidslanniinniaat andluasiienisinaladte azaan
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sn$2 ladgsenn TfueTesan mlwulivansvangynsyuuisesduls uagaseunguuInITensy
fineuaussanuiieneloveslduinslafazlisumssonsuldieangléuins Jsaenndesiu
uamsAnwifnuinnuaevtsiunadidddheiansnasenissensueslduinisluue
wuasAuTwAeIiy wavdidenndesiunsdnuives Puriwat and  Tripopsakul(2017) 1304
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